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Target Group Share Ratings
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Category Wise Summary

Category Wise Spend
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Top 10 Advertisers

Relative Share of Spend & McDonald's K&Ns
M Stylo ® Samsung
& Nishat Group ® Telenor Pakistan
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Top 10 Brands

Relative Share of Spend #McDonald's Blessed M K&Ns Tikka Pizzetta

M Stylo Shoes # Nishat Linen
# Telenor 4G H Next Cola
HZong 4G H Capital Smart City

# Enza Home Furniture m Pepsi Black

Impacts in Millions
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