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Viewership Area wise %

- Lahore
Karachi
® Clifton H Cantt
# Guilstan-e-Johar d DHA

# Korangi Road M Ferozpur Road

M Sh-e-Faisal H Gulberg

H Sh-e-Pakistan Jail Road




Viewership Area wise %

Rwp-Isb

EBlue Area

M Commercial Market
M Katchary Chowk

@ Muree Road

H Sector F




Target Group Share Ratings

H12-15 Years
M 16-24 Years
W 25-34 Years
u35-44 Years
H45-54 Years

® 55+ Years

ESEC A
ESECB
ESECC
@SECD
ESECE



Category Wise Summary

Category Wise Spend
HFMCG M Textile
M Electronics ®Beverages

HTelco

Category ImpactsIMiIIions

FMCG Textile Electronics Beverages Telco



Top 10 Advertisers

Relative Share of Spend ® Foodpanda B K&Ns
# McDonald's #DHA
HMezan Group HNestle Jazz

® Nishat Group ®Zong

® Lineadecor # Pepsi-Co

168

111
101

78

Impacts in Millions

38 28 20 8 6 4

Foodpanda K&Ns McDonald's DHA Mezan Group Nestle Jazz  Nishat Group Zong Lineadecor Pepsi-Co



Top 10 Brands

Relative Share of Spend # Foodpanda B K&Ns
i DHA Multan # Nestle Jazz

® K&Ns Tikka Pizzetta ®# Nishat Linen

H Capital Smart City EZong 4G
® Lineadecor m Pepsi Black
@ 168
i)
=
5
8 83 77
@
Q.
£ 28 21 20 15 8 6 3
Foodpanda K&Ns DHA Multan  Nestle Jazz  K&Ns Tikka Nishat Linen Capital Smart Zong 4G Lineadecor Pepsi Black

Pizzetta City
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