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Viewership Area wise %
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Viewership Area wise %
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Target Group Share Ratings
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Category Wise Summary

Category Wise Spend
HEFMCG i Beverages
H Real Estate # Electronics

# Online Services w®Telco

Category ImpactsIMiIIions
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Top 10 Advertisers

Relative Share of Spend ® Pepsi-Co H KFC Pakistan

M K&Ns HGSK
® Coca Cola & Al-Jalil Developers
® GFS Builders ®Zong
H Nestle Pakistan | Jazz
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Top 10 Brands

Relative Share of Spend ® Pepsi # KFC Messy Xtreme
u Sensodyne Herbal  West Marina Cottage
M Zong 4G H Fruita Vitals
®Jazz Super 4G ®|deas
8% 9% H Coca Cola #Lahore Smart City
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Site Occupancy & Spending Trend

Spending Trend
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Site Occupancy %
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