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Viewership Area wise  %
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Target Group Share Ratings
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Category Wise Summary
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Category Wise Spend

39%

27%

8%

15%

11%

FMCG Beverages

Electronics Textile

Telco

657 

175 
138 124 75 

FMCG Beverages Electronics Textile Telco



Top 10 Advertisers
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Relative Share of Spend
21%

23%

18%

6%

8%

4%

6%

4%
4%

6% UPL Pepsi-Co

Coca Cola SKMH

K&Ns Foodpanda

Zong Gul Ahmed

EBM Nishat Group

508 

204 

129 91 91 84 56 46 31 6 

UPL Pepsi-Co Coca Cola SKMH K&Ns Foodpanda Zong Gul Ahmed EBM Nishat Group



Top 10 Brands
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Relative Share of Spend 15%

17%

7%
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17%
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8%

7%

6%
5% Sunsilk Cheetos

SKMH-Khi K&Ns

Coke Studio Zong 4G

Nishat Linen Kurkure Nimko

Tresemme Mountain Dew

237 

149 

91 91 
79 

56 46 42 17 7 

Sunsilk Cheetos SKMH-Khi K&Ns Coke Studio Zong 4G Nishat Linen Kurkure Nimko Tresemme Mountain Dew
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THANK YOU!


