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Target Group Share Ratings
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Category Wise Summary

Category Wise Spend
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Top 10 Advertisers
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Top 10 Brands

Relative Share of Spend B Sunsilk H Cheetos
# SKMH-Khi H K&Ns
H Coke Studio HZong 4G
® Nishat Linen # Kurkure Nimko
H Tresemme ® Mountain Dew
@ 237
2
=
£ 149
(%]
o
g. 91 91 79
56 46 42 17 7

Sunsilk Cheetos SKMH-Khi K&Ns Coke Studio Zong 4G Nishat Linen Kurkure Nimko Tresemme Mountain Dew



THANK YOU!




