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Key areas of working 2025
CAPABILITY BUILDING >> RESEARCH & INSIGHTS

Cross Media Measurement
o International Framework
o 4 screen measurement
o Third party independent measurement
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INITIATIVE 2025

Cross Media Measurement

To be led by a high-powered committee chaired by PAS Chairperson.

PHASE 1

PHASE 2

PHASE 3

PHASE 4

• Project management and committee formation.
• Standards and metrics clear (to flow from WFA).
• Funding – advertisers commitment.

• Consultant engagement.
• RFP and Evaluation Criteria

• RFP roll out.
• Partner evaluation and negotiations.
• Partner finalization.
• Commercial model and governance of the research.

• Implementation supervision and focus on beta launch.
• Data testing and validation.
• Industry mobilization and commercialization.
• Stabilized data and full-service audit.

PAS INTERNAL WORKING / MEMBER ALIGNMENT



Key areas of working 2025
CAPABILITY BUILDING >> RESEARCH & INSIGHTS

Cross Media Measurement
o International Framework
o 2 screen measurement
o Third party measurement

CAPABILITY BUILDING >> TRAINING & ENRICHMENT

CAPABILITY BUILDING PROGRAMME
Workshops | Expert Briefings | Webinars

o Identify skills gap
o Engage member companies – top down
o Define program goals
o Develop curriculum
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Key areas of working 2025
ADVOCACY & SELF-REGULATION 

GOVERNMENT RELATIONS
o Public Relations Firm
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Key areas of working 2025

AGM2024

PAS RESOURCE & 
CAPABILITY BUILDING







Thank You

People of accomplishment rarely sat back 
and let things happen to them. 
They went out and happened to things!

- Leonardo da Vinci
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