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Target Group Share Ratings
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Top 10 Panels Karachi

Rank Location Medium Vendor Rating %
1 Allah Wali Chorangi Wall Pasting Champion 10.1

Progressive Square Wall Pasting Sabir Sign 9.77

Allah Wali Chorangi Wall Pasting Champion 9.45

NCR Wall Pasting m 9.33

-z 2=+ lI-Swords - === |- -——Wall Pasting - { ~_==TheSignMedia —~ ~|. .-+
e . e | -, ; R e e e e
= EmE—— i
: Niaggish —+—|_Wall,Pasting Millenigm ICs

——




Top 10 Panels Lahore

Rank Location Medium Vendor Rating %
1 Mini Market Billboard Flex-o-Sign 7.45
2 MM Alam Road Billboard Hafiz Bro 7.23
3 Shalimar Hotel Billboard Wall Pasting 7.18
4 Muslim Town Flyover Billboard m 6.87
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Top 10 Panels Rwp-Isb

Rank Location Medium Vendor Rating %

Marir Chowk Billboard Hafiz bro 5.27

Commercial Market Billboard Classic Ad 5.13

Chandni Chowk Billboard Classic Ad 4.98

Moti Mehal Billboard m 4.53
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Category Wise Summary

Category Wise Spend
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Top 10 Advertisers
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Top 10 Brands

B Jazz Super Card uZong 4G
Relative Share of Spend b g
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Digital 00H Medium(Time band Utilization)
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Top O0H Digital Mediums

1 Khalid Butt Chowk Sahar Adv. 34.20
2 Shami Chowk Sahar Adv. 30.21
3 Chand Mari Chowk Hassnain Adv. 26.74
L J
1 MM Alam Road Digi Prime 21.30
2 Qarshi Lane MNK 20.54
3 Liberty Market Chinab Adv. 18.74
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