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Viewership Area wise %
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Viewership Area wise %
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Target Group Share Ratings

EM/F | 12-15
HM/F | 16-24
MM/F | 25-34
HM/F | 35-44
#M/F | 45-54
HM/F | 55+
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Top 10 Panels Karachi

Rank

Location

Medium

Vendor

Rating %

1
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Wall Pasting
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Top10P

anels Lahore

Rank Location Medium Vendor Rating %
1 Mini Market Billboard Flex-o-Sign 2.79
p Jinnah Flyover Billboard Flex-o-Sign 2.51
3 Railway Station Billboard Sahar Adv 2.30
4 Chand Mari Chowk Billboard Spm 2.27
- _zMuslim Town-Mef—=—- -}~ - Billbeard - | = =- .HafizBro-=~ -~ - -+ 220~ ~
- P (e e e "‘ | B e ~ o
e - » - = 4 L & 1218
= == 1 —— e -
R T ——— ;. ridge = — if T = 2
- . | 2 — ;4 — 1{ = i
- 8 . uBridge — Billbo, L % =g ——
i -
9 Gulberg Plaza Il PastjA —
10 Jeff BillBOard s Y




Top 10 Panels Rwp-Isb

Rank Location Medium Vendor Rating %

Neelam Road Bus Shelter Sign Source 4.40

Commercial Market Billboard Classic Ad 3.62

Chandni Chowk Billboard Pindi Ad 3.56

Chandni Chowk Billboard m 3.55
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Category ImpactsIMiIIions

Category Wise Summary

Category Wise Spend

®Beverages #Electronics ®Fashion
BFMCG B Shoes ETelco

H Textile

396

276
238 235

FMCG Textile Beverages Telco

110

Electronics

29

Shoes

13

Fashion



Top 10 Advertisers

# Coca Cola H K&Ns

Relative Share of Spend

uEBM  Gul Ahmed Textile
M Pepsi-Co H Telenor Pakistan
# Nokia Pakistan # Mobilink
® Sabirs’ Group McDonald's
164
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Top 10 Brands

Relative Share of Spend H Coke Festival 2018 H K&Ns

M ldeas H Sprite
HTelenor 4G HJazz-Warid
# McDonald's MZong 4G
M Rio ® Transworld
163.54
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Digital 00H Medium(Time band Utilization)
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Top O0H Digital Mediums

1 Mini Market Flex-o-Sign 51.06
2 Model Town Yellow Communication 14.93
3 Hussain Chowk Ad Infinity 11.37
L J
1 Qarshi Lane MNK 28.52
2 MM Alam Road Active Media 25.52
3 Mall Road Spectrum lines 18.35
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