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Viewership Area wise %
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Viewership Area wise %
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Target Group Share Ratings
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Top 10 Panels Karachi

Rank Location Medium Vendor Rating %
1 Allah Wali Chorangi Wall Pasting Champion Neon 10.87

PTC Building Wall Pasting Ravi Adv 10.58

FTC Wall Pasting Gashoo Ad 10.21
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Top 10 Panels Lahore

Rank Location Medium Vendor Rating %
1 Mini Market Billboard Flex-o-Sign 6.91
p Main Market Billboard Sahar Adv 6.45
3 Cricket House Wall Pasting Sahar Adv 6.10
4 Muslim town Flyover Billboard m 5.87
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Top 10 Panels Rwp-Isb

Rank Location Medium Vendor Rating %

6th Road Billboard Hafiz bro 4.73

Mall Road Billboard MNK 4.53

Chandni Chowk Billboard Gashoo Ad 4.44

Moti Mehal Billboard m
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Category Wise Summary

Category Wise Spend
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Top 10 Advertisers

Relative Share of Spend | Jazz MK&Ns
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Top 10 Brands

Relative Share of Spend uJazz 4G uZong 4G
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Digital 00H Medium(Time band Utilization)
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Top O0H Digital Mediums

1 Fortress Chowk Sahar Adv 31.53
2 Khalid Butt Chowk Sahar Adv 29.41
3 Scheme Mor AA 28.0
1 Kh-e-Igbal Digi prime 21.41
2 Mehmood Qasoori Road Digi Prime 20.13

3 Qarshi Lane MNK 18.54
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