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Viewership Area wise %

Lahore Karachi

# Korangi Road

H Cantt # Shah Muhammad
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Viewership Area wise %

Rwp-Isb

® Airport Road

M Commercial Market
HF-7

 Muree Road
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Target Group Share Ratings

EM/F | 12-15 WSEC A
HM/F | 16-24 WSEC B
WM/F | 25-34 WSEC C
HM/F | 35-44 HMSECD
HM/F | 45-54 MSECE
®M/F | 55+




Top 10 Panels Karachi

Rank Location Medium Vendor Rating %
1 Ittehad Signal Wall Pasting Media Communication 7.45

FTC Flyover Wall Pasting Gashoo Ad 7.15

Kashif Center Wall Pasting Zodiac Link 7.03

Al Tijarah Center Wall Pasting m 6.98
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Top 10 Panels Lahore

Rank Location Medium Vendor Rating %
1 MM Alam Road Billboard Hafiz Bro 2.45
p Opp Jinnah Hospital Billboard Ad Infinity 2.23
3 Muslim Town Billboard Classic Adv 2.20
4 Link Road, Model Town Billboard m )
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Top 10 Panels Rwp-Isb

Rank

Location

Medium

Vendor

Rating %
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Category Wise Summary

Category Wise Spend

BFMCG HBeverages mTextile
M Telco ® Electronic & Fashion
330 325
205

145

65

5

Category ImpactsIMiIIions

FMCG Beverages Textile Telco Electronic Fashion



Impacts in Millions

Top 10 Advertisers

Relative Share of Spend

275

Coca Cola
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95
jazz Pepsi-Co Telenor
Pakistan

#Coca Cola

u Pepsi-Co
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# McDonald's
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Top 10 Brands

Relative Share of Spend @ Dasani uJazz

# Mountain Dew  ®Telenor 4G

u Vital Tea # Coca Cola
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Digital 00H Medium(Time band Utilization)
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20 686

5515
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10 315 9201
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Male Female
31507
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Top O0H Digital Mediums

Y Block, DHA Spectrum lines 37.21
Hussain Chowk Ad Infinity 28.20
Model Town, Link Road Yellow Communication 21.36
J
Qarshi Lane MNK 20.32
Garden Town Ravi Adv 18.45
Kh-e-Igbal Digi Prime 17.25
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